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Komarchuk Aleksandr. Manipulative Technologies of the Russian Mass Media in Modern Hybrid War. The 

article it has been researched a manipulated component of the Russian mass-media activity in a course of the Russian  
Ukrainian military confrontation at the temporarily occupied territory of Autonomous Republic of the Crimea and 
Donbass. The complex analysis of use of the means of mass communication as the integral component of hybrid wars  
has been carried out. The mechanism of influence of mass-m
attitude and perception of the world in conditions of a hybrid war  has been analysed. Having applied the system and 
historical approaches to the analysis of occurrence, methods and means of use of the manipulated technologies of mass-
media in conditions of the military confrontations, the author marks necessity at the legislative level of the creation of the 
complex program of counteraction to the manipulated technologies of the means of mass communication in the conditions 
of a hybrid war . The fundamental manipulated technologies used by the Russian mass-media in a course of annexation 
of the Crimea in 2014 and a military opposition in the East of Ukraine in 2014 2016 have been covered. The objective of 
this research is a comprehensive study of means of waging a hybrid war  in particular the use of manipulative 
technologies of mass media, their interaction among themselves and build defensive tactics from such funds. The results 
of the study can be used in the further study of political technologies in conditions of conducting a hybrid war , as well 
as the development of a program of combating the enemy within information war . 

Key words: hybrid war, political consciousness, technology, manipulation, mass-communication, information. 
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Matsyshyna Iryna. Anticrisis PR ( The Main Thing to Costume Sitting ) . Basic task of the article: analysis 

national modern PR of strategies during falling of image of politician. Tasks: to expose technology of distribution of 
viral information; to analyse the basic ductings image of adjustment; to consider a change the model of conduct of 
politician during anticrisis PR.  Methodology of analysis is based on a content-analysis, semiotics approach and theory 
of frames. The basic results of research consist in the exposure of algorithm of smoothing of image of politician. In an 
example that is examined in the article, were found out five tactical receptions that was used in a flow 13 days: an 
address to authorities  the first step of refutation of stereotype - the first step of switching of attention  the second 
step of switching of attention  second step of refutation of stereotype. This research can be drawn on in practical 
application of imagemakers and political managers in political communication. 

Key words: image,  symbol, frame. 
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